//\%Aj:/r /:LI%]FEJ‘L?&
) 12 3 A P Y A




5] 152 3 A1 R FH AR e [ o

= Theme

= Tone

= Textual Analysis and Evidence

= Authorship

= Author’ s Purpose




AUTHOR” S PURPOSE

- AEE ISR H B2 P D — DR RS B MEX AR D EIENYE,
AE A e T A S G AR I — H A P A

= ASFATINZ AR T A B 54 H e ?

= Most writers don” t come right out and say what they mean. We can figure it out
for ourselves by looking at the details that a writer chooses to concentrate on

and the details he or she chooses to omit.
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AUTHOR” S PURPOSE

= AR ER T, X—EEEEFEmEPatrick HenryHJEAmerican RevolutionJFUGHE] A
I B (March 23, 1775):

= Gentlemen may cry, Peace, Peace-but there is no peace. The war is actually
begun! The next gale (JEX) that sweeps from the north will bring to our ears
the clash of resounding (MA=:H]) arms! Our brethren (KIH> % 2841) are already
in the field! Why stand we here idle? What is it that gentlemen wish? What
would they have? Is life so dear, or peace so sweet, as to be purchased at
the price of chains and slavery? Forbid it, Almighty God! I know not what

course others may take; but as for me, give me liberty or give me death!

e



AUTHOR” S PURPOSE

VEE I A B EAMIE TR H 8, EZ AT Lo r— MbEE TP s facts:
= Others are already fighting.

= We are standing idle.

= The war 1s on its way to us.

= [FIS, SR B H E i) .

= Why are we idle?

= [s peace worth it if we don’ t have freedom?




AUTHOR” S PURPOSE

Mo e BT P ERATT R FTAuthor” s Purposel?
« BT EREN . A EAL IR TG B A B s 28 B 152 SUahAm ) R M 2 iy, Kbk
« NRxFIX—R)2 M2 T H RN TR EE:

= [ know not what course others may take; but as for me, give me liberty or

give me death!

- (ANEH, BT




= LANGUAGE AND WORD
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FIGURATIVE LANGUAGE
- Figurative Languagefi {2 &HHE S .

« FEOC P, JE B RETAARE R, O .

tban, JPRAEEFRAR — DN NIEF T A,
= PRHIRTE] PATE: “He was tired.”’

= [AETH R OB S Ali: He looked like he’ d just stepped off a long—delayed
flight from the end of the world.

= N T BRI TR AR ORI N B EINEE T .
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FIGURATIVE LANGUAGE
SR WL ST TR

= figure of speech LUFj

= irony XN

= metaphor Ak, FE

= personification A

= pun  RUKTE

= simile WMy (fif 1 ikenkas=4 i iE)

= allusion =25}, Hidg




SIMILE

= A simile is a figure of speech that compares two unlike things and uses the
words “like” or “as” and they are commonly used in everyday
communication. A simile is used with the aim of sparking an interesting
connection in the reader’ s mind.

Examples:
= The boy was as brave as a lion in the jungle.

= The assistant was as busy as a bee when she was preparing the podium for the
presidential address.

= The new teacher is as tall as a giraffe.

= The new neighbor is as curious as a cat; nothing escapes her attention.

e



METAPHOR

= A metaphor is a statement that compares two things that are not alike.
Unlike similes, metaphors do not use the words “like” or “as.” Such
statements only make sense when the reader understands the connection
between the two things being compared.

Examples:

= The warrior has a heart of stone.

= Love is a battlefield.

= Baby, you are my sunshine.

= Chaos i1s a friend of the legislator.
= [ am drowning in a sea of grief.

= My roommate is going through a rollercoaster of emotions.

®




PERSONIFICATION

= Personification is the attribution of human characteristics to non—living
objects. Using personification affects the way readers imagine things, and
it sparks an interest in the subject.

Examples:

= April is the cruelest month of the year.

= The radio stared at me.

= The car brakes screamed all through the journey.

= The car stopped with a groaning complaint.




CONNOTATIVE LANGUAGE

= Connotative LanguagefgH &l m X, WiHKE X,

o AR B I 0 36 36 S W AP, KT 0 2 R R A\ B 3
M AR KRR, A AR R T B SR SR, TR E

HiEA.

tban, KEE FHIXA)TE:

= The pretty petals spread like lace over the ground.

« HPAME M prettyX Ml FIIAE, EREBHMEAWEE T 20" (H&Z, pretty
XA RSB R EYAT e gy L ig g, Frblaescih— A Hpretty XS 4
TS FrbL, PR AR A RS SR AR R

« (HBEAE DL P AR B — e R BRI A el BRI RE, AE TR
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WORD CHOICE

S (EEprit e AL O MR i e p - PN EPS

tban, H—AMEEEKEa strong character, {HiE X AAEH strongiX AN,

I[f the author chooses “tough” , the character might seem hard to approach.

I[f the author chooses “steady” , the character might seem boring.

I[f the author chooses “powerful” , the character might seem like a leader.

W2 BN ], e SECERERWZE. PR EE LS T1ES, Erdk
i KRR R
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NONFICTION

A AR 2 Tictionfl B R ME & b 2, JG SRS — Fnonfiction [ 15E4
MR8t 2. Structure & Argument



STRUCTURE




STRUCTURE

o ZHTERATTYEE T fictionZBRI45H), X B KRANFE— FnonfictionZR R 3 &= M 51E 45
4 6

= JeR[BIET—FERIE X

= STRUCTURE is the organization of a text—or how the pieces fit together.

= SRR SUA AL, Boag il w2 25 o N B e W gt — e R 1 .




STRUCTURE

Nonficiton AR E Wes =
= Compare and Contrast Structure (LLESFINTELEEHY)

analyzes what is similar about two or more things and also what is different.

(T A P B A4~ BA_E S0 AR DRIAS [F] 22 Ak)

= Chronological Structure (I[a]Z5H) :

organizes events by when they happened.

(2 IR AR TR] R e AR S5 1)

= Process Structure GIFELEH)) :

explain the series of actions and how they happen.

(fRE—3E e AT 3 LA e 12 el A A2 1)
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STRUCTURE

N Ey Ab W
= Cause and Effect Structure (KlEHRZ5E#)) :

describes an action or event and its consequences.

ik — A aE & AR5 R

= Problem and Solution Structure (o] 5fikatFy) -

explains a problem and offers a solution.

CRPRE I e S L AR T 22

= Description Structure (HIRZEH) :

gives an account of something by offering the relevant details, characteristics,
and information.

CHRLFEHACAIAMTT . RFIEAE BRI R 55) @B



STRUCTURE

HHr Compare and Contrast StructurefJ51E H B2 R LB E BE 2 B Y2 18] 1)
KR, XM= A H A

= In comparison

= by contrast

= similarly

= but

= on the other hand
= on the contrary

= yet

= however

= despite

= as opposed to

®




STRUCTURE

Q%%g%glogicalEﬁ?%f%Process*“%@E@éﬁ*@:E§§5§E§i%—‘%§ﬁﬂﬁbyFH@Mﬁf?ﬁziwf?’ Y
TH :

= first

= next

= then

= before

= after

=1, 2, 3
= Jast

= finally
=A, B, C--




STRUCTURE

Cause and EffectiX—ZSHIZEM ) S51E H B N & S 2 18] )52 R DL AT 4= K A B
Foe Ja e N, SCEAHE A IR

= for this reason

thus

since

in order to
as a result
therefore
consequently
because

due to

on account of

®




STRUCTURE

Problem and Solutioni#45{E H (122 e L in) @il I H 52 g vk i1 07 20, & A ) 1 L 466

problem
solution
because
research
develop
cause

since

as a result
in order to
so that
goal

investigate

®




STRUCTURE

Problem and Solutioni#45{E H (122 e L in) @il I H 52 g vk i1 07 20, & A ) 1 L 466

problem
solution
because
research
develop
cause

since

as a result
in order to
so that
goal

investigate

®







ARGUMENT

= AT Enonfiction ) =L A N R G & i € central idea, FEHIRFIXNINEIBHE, MG
PR X SC ) BEAR G ) A — S R I 4R

= WINIHFE, argument 4 5 Z A Freasoning (HERE) Hlevidence GEHE) SRICFEIRII LA
Mo HIt, WRABLLARIE RS iR U 7 R B E A S reasonflevidence.

= A4, FRATTDAEE S B B B i B fe] F-3R A8 5, BE AT A FERIE S AE X H Reg (T 45 E e ?
A1 K iffevaluating argument.

e



ARGUMENT

= Sound Reasoning

RS PHEEANSUE AR F IR, AT EFRZ Nsound reasoning. 1X HLTH] Y
soundZ 2 A H) . IXFEROHERR FF B 2 DL BN R4

1. All of its parts are true. W EIRFFESZ,

2. Tt leads us to the conclusion we were aiming for. HEWTH HIRA 1R AR ERSE

o




ARGUMENT

« RZCKRE N H—B i &4 &Sound Reasoning:

Some people report feeling cramps (JF2E, 4AJi) when they go swimming

immediately after eating. So swimming must cause stomachaches.

X4, EAIYHRWEHEARBERESHEEA TSP, BIAKBREHE
S IEYE ULk — 2 2 S E . TR /K RVE, JKERE SR A "l gE S 2
X—4E R, BT PLIX PR HEE AN BE 5 /& sound reasoning.




ARGUMENT

- fRE AT

If a person is planning to be in the sun, he or she should wear sunscreen.
The sun emits powerful rays that can damage skin and ultimately cause cancer,
even when it doesn’ t cause a visible burn. But multiple studies have proven that

sunscreen protects skin both from burns and from sun damage that may be initially

invisible.

RXBOCF BT Ry AR T ZEEBTWRE . Bk ik 7 AN U By WG gE A £ 5 2
IAHINE , XA A 2 R AV RS BT SCHF R o BT EMRIZ A AR 0 AT LSRR 2 ysound

reasoning.

®




ARGUMENT

= Relevant and Irrelevant Evidence

« S PERRAHE T A I RUEdE . RAIES CEMR R g FEN SHEARZ ZES N,
Xk T B JE SRR B 1A R AW B — M8 s A e 5 3CE F B s l, BE
YK relevant evidence; [AIfZEZIBRACLE A B8R irrelevant evidence,

= Relevant evidence: body of facts and information that support the central

argument.

= [rrelevant evidence: body of facts and information that are not connected the

central argument. @



ARGUMENT

Lban— MBI R T, SRR KR )E KK R E 2
= Blueberries: $2.99/Pound
= Strawberries: $1.99/Pound

= Cherries: $4.99/Box

AT B A AN TR, TR R (R T 5




ARGUMENT

= Relevant evidence:
1. The price of blueberries
2. The price of strawberries (compared to the price of blueberries)

3. A conversation of the price of a box of cherries into a pound of cherries so
that the price can be compared to that of blueberries

= [rrelevant evidence:
1. The way you feel about blueberries
2. The price of blueberry pies (not a fruit)

3. Any information about the time you won a blueberry pie eating contest

KRR LT b A A 2R — R e P AR S
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ARGUMENT

« N T AR FEA R RS B E 20 AR A, ZIRKIEE ESEE AN T &R,
SEH SRR S 1ERIIARAE 2 WAL A BE SR H SCH 0 1) 2 S AT 51 HS AN TR
HUHEF 4518

= BAMEREWBOCY, WA TWAARIEEZE. T T AR B Mz SR 4
T H SRR 5 RFORI M — M7 SR R AR I S




ARGUMENT

1. Say No to Sugary Drinks

When we’ re thirsty, we shouldn’ t have to deal with additives like flavoring,
caffeine, and sugar. We should be able to reach for the one thing we actually need:

water.

We’ re all made up of water—about 60 percent of our body mass is water. Our
bodies use water to carry nutrients to cells, so it’ s no wonder we get thirsty—
that’ s an important job! Lakes and rivers aren’ t filled with soda, because soda
isn’ t a basic requirement for life. Water is. The National Center for Health
Statistics reported that sugary drinks have been linked to “poor diet quality,

weight gain, obesity, and, in adults, type 2 diabetes.” So why would we put vending @

machineace f1111 Af +ham 11 at1ivr crhnnle? Tat’ o ctav healthv taocether—hv drinkinoe niitre



ARGUMENT

2. We Deserve a Choice!

We’ re all made up of a lot of water. But we’ re not just water. What makes
us special is the parts of us that aren’ t just water—the special flavor that
makes each one of us who we are. That’ s why I like soda from time to time. The
bubbles and flavor make the day more interesting. Some of the drinks contain
sugar, but some contain fruit juices or are fortified with vitamins. They
provide calories, which everyone needs for energy. Furthermore, it’ s important
that I get to make my own choice, even about things like drinking water or soda.

Making a good decision is part of growing up. If you never give me a choice to iiEE

make how can T learn how to make a ocoond one??



ARGUMENT

SOUND ARGUMENT CHECKLIST:
= There’ s a claim.
= The claim is supported by evidence and reason.

= The tone is persuasive—consider word choice,

meaning, analogies, and allusions.
= Everything relates to the central idea.
= All of the facts are true.
= The reasoning is sound.

= AI]l of the evidence is relevant.

figurative meaning,

connotative

®




